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Terms Of Use
THIS AGREEMENT is a legal document that governs your use of Listen Up: Audiobook Use in Canada 2014 in PDF format. By 
downloading the PDF, you indicate that you agree to be bound by the terms and conditions specified herein.

1. COPYRIGHT. BookNet Canada (“BNC”) owns all rights in the multiuse PDF of Listen Up: Audiobook Use in Canada 2014 (“Electronic 
Publication”) and the copyrights therein. Copyright © BookNet Canada. All rights reserved.

2. PDF FILES: REPRODUCTION AND DISTRIBUTION. A purchaser of the Electronic Publication who accepts and agrees to the conditions 
specified in these Terms of Use (“Authorized Purchaser”) may post a copy of the Electronic Publication on his or her company’s secured 
intranet server and/or distribute the Electronic Publication in physical or digital form to their immediate employees and any wholly owned 
subsidiaries if a multiuse license agreement has been purchased. Acceptance of the Electronic Publication constitutes the Authorized 
Purchaser’s agreement with these terms.

3. PROHIBITION OF SUBLICENSE OR ASSIGNMENT. Except as permitted in 2 above, neither the Terms of Use nor the Electronic 
Publication nor any part thereof may be sublicensed, assigned, transferred, or given away by the Authorized Purchaser without the 
prior written consent of BNC. Any attempt to sublicense, assign or transfer any of the rights, interests, duties, or obligations under this 
license constitutes a material breach of this Agreement justifying termination.

4. ALTERATION; NOTICES. The Authorized Purchaser may not modify, adapt, transform, translate, or create any derivative work based on 
any material included in the Electronic Publication, or otherwise use any such materials in a manner that would infringe the copyrights 
therein. Each Electronic Publication will include a Copyright Notice. The Copyright Notice and any other notices or disclaimers may not be 
removed, obscured, or modified in any way.

5. REQUIRED NOTICES. The Authorized Purchaser many not assert or represent to any third party that he or she has any ownership 
rights in, or the right to sell, transfer, or lend the Electronic Publication.

6. USER WARRANTIES. Each Authorized Purchaser warrants that it will use reasonable efforts to ensure the security and integrity of 
each Electronic Publication, and will notify BookNet Canada promptly of any unauthorized use of the Electronic Publication of which they 
become aware. Any abuse of these Terms of Use may be pursued to the fullest extent permitted under applicable laws, treaties, and 
conventions.

7. INDEMNIFICATION. THE AUTHORIZED PURCHASER AGREES TO INDEMNIFY BNC AND ITS DIRECTORS, OFFICERS, EMPLOYEES, 
AFFILIATES, AND AGENTS, AND SHALL HOLD EACH OF THEM HARMLESS AGAINST ANY CLAIMS, LOSSES, OR DAMAGES ASSERTED BY 
ANY ENTITY, INCLUDING COURT COSTS AND REASONABLE ATTORNEYS’ FEES, ARISING OUT OF OR IN CONNECTION WITH THE USE, OR 
ATTEMPTED USE, OF THE ELECTRONIC PUBLICATION.

8. LIMITATION OF LIABILITY. BNC SHALL NOT BE LIABLE FOR DIRECT, INDIRECT, INCIDENTAL, SPECIAL, OR CONSEQUENTIAL DAMAGES 
OF ANY TYPE ARISING OUT OF OR IN CONNECTION WITH THIS AGREEMENT OR THE ELECTRONIC PUBLICATION. The Authorized 
Purchaser acknowledges that BNC has agreed to make the Electronic Publication available in reliance on the exclusions and limitations 
of liability and disclaimers of warranty set forth above and that the same form an essential basis of the bargain between the parties.

9. GOVERNING LAW AND GENERAL PROVISIONS. The laws of the Government of Canada shall govern these Terms of Use. If any part 
of any provision of these Terms of Use shall be invalid or unenforceable, such part shall be deemed to be restated to reflect, as nearly 
as possible, the original intentions of both of the parties in accordance with applicable law, and the remainder of the Terms of Use 
shall remain in full force and effect. These Terms of Use are the complete and exclusive statement of the agreement between you as 
the Authorized Purchaser and BNC with respect to the Electronic Publication, and supersedes any proposal or prior agreement, oral or 
written, and any other communications between you and BNC relating to the subject matter of these Terms of Use. They may not be 
changed, modified or otherwise altered without the prior written consent of BNC.

If you have questions about public disclosure of this report, please contact media@booknetcanada.ca.



 Listen Up:  
 Audiobook Use in Canada  March 2015

PREPARED BY BOOKNET CANADA STAFF © BOOKNET CANADA 2015 3

Introduction
More than ever before, Canadians are finding an increasing 
number of ways to access audiobooks – subscription, rental, 
purchase, and borrowing from the library are all ways to access 
new content. Digital formats have revolutionized the marketing 
and availability of audiobooks, allowing quick and easy access 
to various models of renting or subscribing, while libraries also 
make free digital content easily available through third-party 
systems such as OverDrive. 

Audiobook use in the United States has been on the rise with 
The Association of American Publishers (AAP) reporting, in the 
first half of 2014, that “downloadable audiobooks continued to 
be the fastest growing format with a 26% growth over the same 
period in 2013”.1

With audiobooks being more accessible than ever, we started to 
wonder how Canadian readers are primarily accessing content; 
are they going digital or sticking to their CD roots? How often 
are they accessing audiobooks? Are consumers able to find all 
the audiobook content they want? And what is their primary 
motivation for seeking out audiobooks over other formats? 

This survey was limited to Canadians who had listened to a 
minimum of one audiobook in the past 12 months. 
Four hundred participants completed the survey, which was 
conducted online and is statistically representative of the 
Canadian population. Respondents were English-speaking 
residents of Canada, aged 18 years or older.

1   Hoffelder, Nate. “AAP Reports eBook, Audiobook Sales Up in First Part of 2014” 
http://the-digital-reader.com/2014/10/28/aap-reports-ebook-audiobook-sales-first-part-2014/ (October 28, 2014).
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Highlights
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Who’s Reading Audiobooks
 

 
 

 

USERS BY AGE 

Question: Did you listen to an audiobook in the last year?
Crosstab question: What age bracket do you fall into? Please select one.
(N= 400)
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Audiobook Discoverability

 
 

AVAILABILITY – HOW OFTEN LISTENERS ARE ABLE TO FIND AUDIOBOOKS 

0% 5% 10% 15% 20% 25% 30% 35% 40%

Always:  It  is  easy  to  find  what  I  want  to  read

Often:  I  am  usually  able  to  find  the  book  I  am  looking  for

Sometimes:  I  find  it  difficult  to  find  a  book  I  want  to  read

Rarely:  I  find  it  very  difficult  to  find  what  I  want  to  read

Never:  I  can  never  find  the  book  I  am  looking  for

 

Question: How often are you able to find the books that you want in audiobook format? 
(N=400)

24%
 of respondents said 
it’s “easy” to find an 

audiobook they want, 
while 30% find  

it “difficult” 
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DISCOVERABILITY – HOW LISTENERS FOUND OUT  
ABOUT THEIR LAST AUDIOBOOK 

0% 5% 10% 15% 20% 25% 30% 35%

Other

Received  as  a  gift

In-­‐store

Author's  website

Read  an  excerpt  from  the  book

Bestseller  list

At  the  library

Book  review

Social  network  (Twitter,  Facebook)

Recommendation  from  a  friend

 Question: How did you find out about the last audiobook that you listened to? (select up to 3) 
(N=610)
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Acquiring Audiobooks

 

 

ACQUISITION – WHERE LISTENERS FIND MOST OF THEIR AUDIOBOOKS 

0%

5%

10%

15%

20%

25%

30%

Online  retailer Audiobook  subscription
/rental  service

From  a  physical  store From  the  public  library  /
Overdrive

Internet  /  free  download
(legal  access,  e.g.,  LibriVox,

public  domain)

Download  from  file  sharing
site  such  as  a  torrent  or

Dropbox

65+

55-­‐64

45-­‐54

35-­‐44

25-­‐34

18-­‐24

 

Question: How do you acquire most of your audiobooks? 
Crosstab question: What age bracket do you fall into? Please select one.
(N=400)

 

The bulk of 
audiobooks are being 
downloaded for free, 

through either the 
public library or public 

domain websites 
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COST – HOW MUCH LISTENERS PAID FOR THEIR LAST AUDIOBOOK 

Question: How much did you pay for your last audiobook? 
(N=400)

 

Audiobook listeners are 
open to the possibility of 
purchasing a print book 
that’s bundled with the 

audiobook or ebook
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BUNDLING – LIKELIHOOD OF LISTENERS SPENDING MORE  
ON PRINT + DIGITAL BUNDLES 

 

Question: Would you spend slightly more on a print book if it came bundled with an audiobook or ebook?
(N=400)

REPEAT LISTENING – HOW OFTEN AUDIOBOOK CONSUMERS LISTEN  
TO BOOKS THEY HAVE PREVIOUSLY READ 

 

Question: Do you tend to listen to books that you have previously read?
(N=400)

0% 5% 10% 15% 20% 25% 30%

Always

Often

Sometimes

Rarely

Never

36%
 of respondents either 

“always” or “often” listen 
to audiobooks they have 

previously read
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Audiobook Use

FREQUENCY OF LISTENING – HOW OFTEN CONSUMERS LISTEN  
TO AUDIOBOOKS 

 

Question: How often do you listen to audiobooks?
(N=400)
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OVERALL BOOK CONSUMPTION – HOW OFTEN RESPONDENTS  
CONSUME BOOK CONTENT, BY FORMAT 

Read print 
books

Read  
ebooks

Listen to  
audiobooks

19% 17% 10%

24% 22% 18%

12% 11% 9%

22% 22% 21%

21% 23% 32%

3% 6% 10%

(N=633)

HABITS OF DAILY LISTENERS – HOW MUCH TIME DAILY AUDIOBOOK 
LISTENERS SPEND CONSUMING BOOK CONTENT, BY FORMAT

Reading 
print  

books
Reading 
ebooks

Reading 
on mobile 

phone
Listening to 
audiobooks

28% 34% 57% 35%

61% 59% 33% 47%

11% 7% 10% 18%

(N=17)
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LEVEL OF CONSUMPTION – HOW MANY AUDIOBOOKS USERS LISTENED  
TO IN THE LAST YEAR 

 

Question: Approximately how many audiobooks did you listen to this year? 
(N=400)

 

 

The ability to multitask 
while listening is the 

main reason users opt 
for audiobooks
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ADVANTAGES – WHY LISTENERS PREFER AUDIOBOOKS 

 

Question: Why do you choose audiobook format over other formats? (select top 2)
(N=601)

FAVOURITE SUBJECTS – WHICH SUBJECTS LISTENERS PREFER 

0%

5%

10%

15%

20%

25%

Fiction  -­‐
General  /
Literary

Fiction  -­‐
Mystery  /
Detective

Fiction  -­‐
Romance

Other  Fiction Biography  /
Autobiography

Business  /
Economics

Self-­‐Help Other  Non-­‐
fiction

Juvenile  fiction Juvenile  non-­‐
fiction

65+

55-­‐64

45-­‐54

35-­‐44

25-­‐34

18-­‐24

 

Question: What subjects do you primarily listen to in audiobook format? (select all that apply)
Crosstab question: What age bracket do you fall into? (select 1)
(N=859)
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FUTURE USE – LISTENERS’ EXPECTATIONS FOR FUTURE AUDIOBOOK USE 

0% 10% 20% 30% 40% 50% 60% 70%

More  often

About  the  same  amount

Less  often

Unsure
 

Question: In the near future, do you expect to listen to audiobooks?
(N=400)
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Audiobook Technology

DEVICES – WHICH DEVICES ARE PRIMARILY USED BY LISTENERS 

 

Question: What device do you primarily use to listen to audiobooks?
(N=400)
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FORMATS – WHICH FORMATS LISTENERS PREFER 

 

Question: What is your preferred format for audiobooks?
(N=400)

SWITCHING FORMATS – LIKELIHOOD OF LISTENERS CONSUMING  
MULTIPLE FORMATS OF THE SAME BOOK 

0% 5% 10% 15% 20% 25% 30%

Always

Often

Sometimes

Rarely

Never

 

Question: Do you switch between audiobooks and other formats of the same book (e.g. listen in car and also read the print book)?
(N=400)

27%  
 of listeners said 

they either “always” 
or “often” switch 

between formats of 
the same book
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Audiobooks and Libraries

AWARENESS OF DIGITAL AUDIOBOOKS FROM THE PUBLIC LIBRARY 

 

Question: Are you aware if audiobooks are available for download from your public library?
(N=400

One quarter of  
listeners acquire most of 
their audiobooks through 

the public library
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PERCENT CHANGE OF DIGITAL VS. PHYSICAL AUDIOBOOK LOANS 

 

(N= 18 Canadian library systems)

2   “eBook Use Up 33% in Libraries through OverDrive”  
http://company.overdrive.com/news/ebook-use-up-33-in-2014-in-libraries-through-overdrive/ (January 8, 2015).
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Conclusion

 
 

3   Jaffe, Eric “Your Brain On Audio Books: Distracted, Forgetful, And Bored”  
http://www.fastcodesign.com/3026224/evidence/your-brain-on-audio-books-distracted-forgetful-and-bored (February 12, 2014).
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